The Leukemia & Lymphoma Society’s Team In Training program (TNT) is the largest endurance sports training program in the world. Since 1988, when the first team of TNT marathoners was formed, the program has helped 380,000 people—more than 39,000 participants annually—achieve their dream of completing a marathon, half marathon, triathlon or 100-mile (century) bicycle ride. And, since its inception, TNT participants have raised over $900 million on behalf of The Leukemia & Lymphoma Society.

Become A Team In Training Sponsor

	Why:
	Corporations will gain valuable presence with an external & internal audience – in line with the company’s reputation as a good corporate citizen and building brand equity at the same time.  By connecting employees with the Team In Training program, corporations will benefit from increased employee productivity, satisfaction, loyalty, and community involvement. 

And most importantly, your company will be a part of funding research to find new treatments and cures for leukemia, lymphoma and myeloma, and provide critical education, services and support to patients and families battling these cancers. Approximately 75% of the Society’s total expenses support research and patient services.
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	Cause Marketing:


	Corporations will gain exposure to our loyal constituency and be linked to a reputable health organization in the nonprofit sector.  Available recognition may include direct mail, brochures, magazine, newspaper, radio, internet, event apparel and team correspondence.  Direct customer &/or community contact and product sampling &/or couponing and use of the Team In Training, and The Leukemia & Lymphoma Society name and logo. 


	Events:
	Participants can choose from more than 60 accredited events in the United States and abroad, including: The Nike Women’s Marathon: A race to benefit The Leukemia & Lymphoma Society; the Rock 'n' Roll Marathon® in San Diego, CA; the Honolulu Marathon(; America’s Most Beautiful Bike Ride in Lake Tahoe, NV; and many others. 


	Participants:
	Team In Training participants come from all walks of life—from novice to seasoned athlete. Many begin their athletic journey as “couch potatoes” who want to get in shape, triumph over a challenge and meet other motivated people. Some dedicate their time and energy in honor of a friend or loved one who has had blood cancer. Still others are cancer survivors who want to prove that they have the physical and mental stamina to finish a 26.2-mile marathon, 13.1-mile half marathon, 100-mile century ride or a triathlon.  This constituency is comprised of 29% Men / 71% women; Avg. age 39; Avg. income $98,600; more than 94% are college educated. 




[image: image2.png]The Levkemia &
Lymphoma Society ~

IN TRAINING





[image: image4.emf]
OUR MISSION: To cure leukemia, lymphoma, Hodgkin’s disease and myeloma and to improve the quality of life of patients and their families. 
FUNDRAISING:  The Coca-Cola Zero™ Rock 'n' Roll Marathon® in San Diego is one of The Leukemia & Lymphoma Society’s signature events highlighted across the nation. With a field of over 22,000 participants, this event is not only an elite competition, but a celebration of life & camaraderie. In addition to the accomplishment of completing an endurance event, participants are a part of a fundraising effort that topped $11 million dollars last year.
WHERE DO YOUR DOLLARS GO?

The Society is proud to be one of the most efficiently managed non-profits in the country with approximately 75 cents of every dollar spent directly on mission-related activities.
Research: The Society has invested more than $600 million in research, $71.4 million in fiscal year 2008 alone.  Programs like the Specialized Center of Research (SCOR), which brings together teams of scientists from different disciplines and our Translational Research Program, which funds research with a high probability of producing innovative patient treatments in an accelerated time frame, have directly contributed to many breakthrough cancer treatments.  
Research funded by the Society has led or contributed to advances such as chemotherapy, bone marrow and stem cell transplantation and new, targeted oral therapies such as Gleevec®.

WE ARE RELENTLESS FOR A CURE

The bad news…

· There is no known cure.

· Leukemia remains a leading cause of cancer related death in children.

· Leukemia and lymphoma are the leading fatal cancers in young men under 35.

· Every four minutes, someone is newly diagnosed with a blood cancer. 

· Every ten minutes, another child or adult is expected to die from a blood-related cancer. 

· 894,543 Americans are presently living with leukemia, lymphoma, Hodgkin’s disease or myeloma.

The good news…

· In 1960, the five-year survival rate for children with the most common form of leukemia was just 4%.  Today, it is 80%!
· Gleevec, has been shown to normalize blood counts in nearly all patients with chronic myelogenous leukemia (CML). 

	
	


Team In Training Team Sponsor $25,000(please submit logo – color and black & white)

As a TNT Team sponsor (run, walk, cycle, and triathlon), you will receive recognition through paid advertising, where more than 5 million impressions will be generated through ads, with sponsor logos, appearing in direct mail, local ads, billboards, etc. You will also receive on-site recognition at your team’s events, such as product sampling and collateral distribution. Promotional Materials include:

· Logo on the following items:

· Logo in SVMB Chapter recruitment direct mail and point of purchase brochure for 1 year (1,300,000)


· Logo on the Free-Standing Inserts as available for 1 year

· San Mateo and Santa Clara Chronicle (482,800)

· Mercury News (202,500)

· Santa Cruz Sentinel (75,700)

· Logo on back of local race apparel for one year (2200) 

· Local TNT web site w/ copy for one year (76,151 hits annually)  

· Promotional materials as opportunities present themselves (1 year)
· Name and/or logo in the following items:

· Multiple team updates (3 months)

· Annual Report 
· Presence at the following locations: 

· Kickoff (1 event)
· Cause for Celebration (1 event)
· Information Meetings (approx. 15 events)
· Use of logo, or name: TNT name and logo, The Leukemia & Lymphoma Society name and logo 

Platinum Partner - $10,000 (please submit black and white logo)

· Logo in SVMB Chapter recruitment direct mail and point of purchase (6 months, approx. 700,000)


· Logo on back of local race apparel (6 months, approx. 1,100)
· Name in the Annual Report

· Logo recognition as a Platinum Partner on the Silicon Valley Team In Training Web Site (www.teamintraining.com) (76,151 hits annually)  
Gold Partner - $5,000 (please submit black and white logo)

· Logo on ALL (run, walk, cycle, and triathlon, where applicable) local team race apparel (3 months, approx. 550)
· Logo recognition as a Gold Partner on the Silicon Valley Team In Training Web Site (www.teamintraining.com) (76,151 hits annually)  
· Logo recognition as a Gold Partner on the TNT Answer Center (www.tntanswercentersvmb.org)

Silver Partner  - $2,500+ 

· Name recognition as a Silver Partner on the TNT Answer Center (www.tntanswercentersvmb.org)
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